Telecare products and services are fast becoming important features in the delivery of public services as they strive to deliver health and social care services in home settings rather to traditional models of institutionalised care. This methodology concurs with service-users' desire to remain at home in independence for as long as possible. The aesthetic design of perhaps the most iconic piece of Telecare equipment-the red-button pendant has changed little in around 50 years. Anecdotal evidence supports the view that it is unattractiveparticularly to younger users-and promotes a degree of stigmatisation. This project therefore brought together service users, potential service users, suppliers and young design students to work together to innovate the current pendant trigger design.
